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Rotary International has set enhancing Rotary’s public image as one of three priorities for 2010-2011. Our district shall pursue that goal through the following plan.

Objectives:

· Raise awareness of Rotary’s goals and accomplishments, local and international, in clubs and the communities where they exist

· Promote support for Rotary projects from clubs and communities

Audiences:

· Members and prospective members of Rotary clubs

· People and organizations in communities where clubs meet

· Media representatives in communities where clubs meet

Message:

· “Building Communities/Bridging Continents” (2010 RI President’s 

     Theme)

Media:

· Club bulletins, brochures, web pages, social media, “Rotary Moment” announcements at weekly meetings 

· District newsletter, web page, training sessions, Governor’s weekly memo
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· Word-of-mouth from club members in community, posters and fliers in members’ businesses, postings in public locations (e.g., libraries)

· Community newspapers, radio/TV stations, signs and billboards

Evaluation:

· Increased participation in club projects, development of NEW projects, growth in membership

· Increased visibility of club(s) in community – more media coverage of club projects and events

· Increased community support for club activities (e.g., attendance at club events, financial contributions)

STRATEGIES AND TACTICS


To implement this plan, the following steps must be taken:

1. Designate FIVE “Area PR Coordinators” for the District to assist clubs: Canada North (Area 1 and 2-3), Canada South (Areas 4-5), US North (Areas 6-7), and US South (Areas 8-9). In the absence of Coordinators, The AGs for these areas will serve.

2. Designate a PR Chair for each club to work with the Area Coordinator. In the absence of a chair, the club president will serve.
3. Get a copy of the Club PR Committee Manual to each club (part of club officers’ packet – RI resource #225EN).

4.  Have all Area Coordinators and club PR Chairs take the online PR Tutorial which will be posted on the District website.

5. Have each club prepare a brief (3-4 objectives) PR plan and calendar for the year according to guidelines in the tutorial. This will be reviewed at the fall District Training Session.

6. Have each club do a minimum of one “Rotary Moment” per month on 
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 a club or international project, and plan at least one special program 

      for January, 2011, Rotary Awareness Month. This will also be

      reviewed at the fall District Training Session.
7.  Have the club or clubs in each community arrange for a public

      service announcement to be broadcast or printed in a local media

      outlet during January, 2011. (See “Yakima Model”)

8.  Have the club or clubs in each community distribute Rotary 

      information (e.g., “What’s Rotary?” and flyers on local Rotary

      activities) to businesses and professional offices.

9.  Have clubs identify newsworthy events or service projects (e.g.,

      speakers, GSE visits, Ambassadorial/Youth Exchange Scholar 

      applications) to promote to local media.

10.  Have District PR Committee publicize one single event in the district  

      (e.g., Rotarians at Work Day) in which all or most Rotarians will

      participate.

11.  Have District PR Committee provide via email and/or district website 

      sample materials clubs can use for “Rotary Moments”, PSAs, and 

      publicizing club events. 

12.  Have clubs and district do a self-evaluation of PR efforts for the year

      by April 1, 2011, according to guidelines provided by the District PR 

      Committee. This will help clubs qualify for the RI Presidential 

      Citation and the District PR Award at the June District Conference.
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